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2-5A Adventures in Student Interaction: planned and unplanned audience engagement 
 
Helena Paterson, School of Psychology, Phil McAleer, School of Psychology, Ute Barrett, 
School of Psychology 
 
We like noisy classrooms, but it can be a challenge to get students to make that noise. 
Classrooms can be face-to-faces sessions or in the virtual space and while the challenges are 
different in different environments, we have found that blending the virtual and face-to-
face classroom often leads to collaborative student learning communities. In this session we 
share some of the tips and tricks that we have used to engage students in forming 
collaborative learning communities. While some of the tricks are in face-to-face teaching, 
we also use online technology and assessments to foster student collaboration along with 
problem-based learning. We have used planned and spontaneous activities to allow for 
flexible learning to engage with student audiences and we discuss here the value of both. 
We will invite some of our students to share their experiences of engagement in the face-to-
face and virtual classroom. For much of this session delegates will engage in planning their 
own noisy classrooms and will share practice about how we foster group working and the 
technology that we use regularly. Technology included Slack forums, audience interaction 
software, Twitter and Moodle. 
